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SEP 2018 - JUN 2022 Empowering design-driven and sustainable fashion businesses
through brand strategy ' .Participating in the blockchain and crypto
art movements through brand design" .Exploring the Internet
economy through visual design™.
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Awards: . . . 1 Sustainable fashion social enterprise, JJUHAO, China Mainland(Online)
The 20th Asia Pacific Design Yearbook was FEIZITES), MOIFRA, |Hi7, PEAR (TF2) DEC 2021 - MAY 2022
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selected. ﬁéﬂ—ﬁﬂkhﬁﬂaé)\{i, . II  Brand Design Assistant, Brand Design Dept., Si’an Design Agency, Beijing
Selected of The 22st Platinum Originality RMHGITEIE, BEHGITE], BEQITEN, ER AUG 2021 - NOV 2021

International University Students Graphic Design

Viusual Communication Design, Bachelor of
Arts, University of Science and Technology
Beijing MistfEiAigit, 2+, ILERBEHRKSF

. ey III  Graphic Design Intern, Marketing Dept., Netnease, Beijing
Competltlon E%Kmﬁ']a?ﬂi)\ EEgITES, Hi5E8, W5, Jt3 DEP 2020 - APR 2021
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Art Direction(Graphic & Shooting) CLIENTS Hﬁ%g)ﬁl

Logography, typography and layout(Ai.& Id.)
Motion and vedio edit(Pr. & Ae.)

Photography with photo edit(ps. &« Lr) @ lululemon JIUHAO 4% Wjﬁ'{ﬁﬁlﬂ; M 0‘{‘ INART OUTNABOUT

3D scene edit and render(C4d.)
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Al training(ChatGpt & Midjourney) A TF ™ &3 LOBOKNOW  STAFFONLY .cngegalery itflecb 1 in d o

Design thinking(UX & Servive Design)

QINLIANGYV

Base: Shanghai Birth: 2000.04.01
Mail: ginliangyv@gmail.com  Number: 177 4164 1523 Wechat: Qinliangyv401
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Senior Graphic Designer, KAUKAU, Shanghai
APR 2023 - FEB 2025
BRFmEIRITN, KAUKAU, £ig
Art Direction: Deep involvement in the early-stage planning of projects, including graphic design, motion graphics, packaging, products, and photography. During
post-production, create shooting plans and provide guidance on lighting, color tones, and retouching to enhance the overall quality of the work. Coordinate with the
team and other creatives on set to ensure smooth execution and maintain control over the entire process from concept development to final output.
PR: Responsible for the planning and creation of content for the studio’s official social media accounts, including the design, photography, and post-production of
promotional images. Focused on visual expression and communication effectiveness, ensuring the studio maintains its unique tone and identity.
Brand System Design: Possesses the ability for systematic brand design, having handled projects ranging from global brand campaigns to fashion shows and Brand
logo upgrades. By decoding brand positioning, designs a recognizable and extendable visual language, including logo design, typography, and brand system extensions.
Motion Graphics Design: Responsible for the entire process of dynamic design, from research to project execution, including style research, storyboard creation, and
motion effect production. Proficient in using After Effects and TouchDesigner to achieve high-quality motion effects and interactive designs.
Layout and Book Design: Skilled in using grid systems and layout tools for precise visual presentation (books, posters). Strong at developing multiple extension
materials from the main visual, adapting to the needs of different communication scenarios.
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Graphic Designer, Brand Dept., LOOKNOW, Shanghai
. JUL 2022 — MAR 2023 .
TEIZITIT, MEEE, LOOKNOW, tig

Event (Pop-up) visual design: participate in the concept planning of the activity, explore the visual style, revolve around the brand's existing shops, take people as the
scale, and visually extend into the shop window and the interior of the space;

Brand marketing vision system: analyzes the online and offline marketing channels of brands through the analysis of similar competing products. Divide new media
content sections and formulate visual specifications (color, font and layout) for them to realize fine operation;

Visual operation: responsible for brand quarterly window, activity poster and new media visual design;

Constuction & execution: material production document output, deep participation in space materials (Pop-up, window displace), packaging (brand New Year gift
box), clothing (limited vests), operating materials (manuals, posters, stickers) design and release.
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